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3.2 NANTISAIUIIUUN 2 AuNINTTY
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1) enrurudeya Anudeinis uazdnonmussyuvuthuusimg
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4) ionanunisiiiulasenisti 2 Widussuuuariifieniadaan

5) ermuadhmnenandusiuasnadnifiaziintuainlasinis

6) loa%1anisiidrusau (Participatory Engagement) wazauiAnduidnvedlaseinisvesguwy

7) Wewdsumnamionsunsnaiauarmsaauusussniulussiug

NANSALEUARATTY
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naawshe guvuldtidusulunsdnduls uanfnanuidndudiveddasinisedauiass

3) nsasuimnenINaLIREnSuNIILaTYamINaIn

HaTIATIEREnan naEnSne Mddeuasgusulasiuimuadmnensimundaau lawn

NsRHERS M Sparkling Tea 2 gns (AN-1381)
MsvuNanAusiladuasaiavetneiios 1 gns
N1590NLUUUTIATUImnelakuTUA “Assam Tea of Mae Hang”
nsassremenaineaulall (Facebook Page LagyoIn19u18REI51)
NSWTLUNARAUIIIIENTEUIUNITIALIN B8.

msﬁfmumLﬂmmaasifmL?;Jugﬂﬁsimj";aiﬂmaﬂ'ﬁﬂﬁ 2 ARANISTALAU ENUITOUSTITHIAAENSNEINT

Iaegnadiusz@nsnn

NAANSVDINANTTY
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ANLNUTIUAU WENUIRULLUU NAABDNNATA & YAINWUE
- Ussquinunumans nquiamiie e e SeT. 1Y - nAaaagns Sparkling Tea wanogns - “ﬂﬁaﬂl"lEl?-‘“Fl”ﬂ“ﬁﬁjﬂfﬂ‘ﬂauuﬁﬁﬂuiﬂﬁﬂr
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1 = s &
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- AOUAIANRALUT LA ARSI ) - BENLUURRIALAZUTITNUALUTUA “Assam Tea of Mae Hang” - ayUsunu-ils-dnenmdonded
- denenunalulatasadmiiou-luinunladu - ﬂl'i"ﬁlﬂtl'l_lﬁ]uuﬂ].luﬁzl,ﬂFIH"I'EF\’]?.IT:I‘EIﬁ"lMuﬁ 2. - dmtgiianinfin Sparkling Tea uaslatiu

- DUSHAUAMATI, ATMUUABALY, AHIUNY DY, - fiusmuda Sparkling Tea uazladu - suATEn TaNNTud U TENB UM LIRS THY
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2.1 MINAUILATDIANTIBANYNIDNAN (Sparkling Tea)
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2.2 §18M9AAUIAUNITAIVANAMANKEAMIILATEE1819 (Quality Control for Cosmetic Products)
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dialvindndniladuansadnydadunyuyuinunduansaiidignainliegislaendouasiuluny

ngve M3delaanevenanANuIAIUNITAILANAMNAI NGRS IATBIE1879 (Cosmetic Quality Control)

a8 ATUTIU lngATaURquRILINISATIRdeUIngRuTuAullaufinIswIuenan sty oa. dmsunisdviieds

a & a % dy
WYY INUALLBYARAIUY

(1) NMIBUTANANNINATIUANUAIAIVDIGEAT (Stability Test)
guyulasuanusineItuisnTvaeuauaivsveleladuluannivsn 4 mundnnisvaaeundngdo
\A3891919 L

a

o MIVAGRUAINAI LGNNI~ UNF-ga

Y Y
¥

. maasuulasmesd nau leduda uaveamie
. nswenduvenileny (Phase Separation)
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NANTTUN 4: NITPDNUUVUITIUINUALNITINURUAIUNITAAIN
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3) NMTNAIUILAUNITAATA (Marketing Plan)
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o AVLFUAT (Unique Selling Point — USP)
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PAR]\I ING TEA

SPARKLING SPARKLING
ASSAM GREEN TEA ASSAM BLACK TEA
LYCHEL FLAVO)

JONEY LEMON SLAYO

ndu thévwsun ndudud

ASSAM GREEN TEA ASSAM BLACK TEA
HONEY LEMON FLAVOR LYCHEE FLAVOR

nau thavuzu nauaud
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MNA 7 F9819N159DNBUUAAINLASDIANT NV IDAFUDANITNAUUIRINL U LAZLASDIVINDANYNAUAU
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Elegant Color
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Yuw- wavdksua a)
. Ihmwsannaw uanmsa\murss
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I CONCEPT

Vintage Luxury

lSWlUO)TlﬂSD\)OUHO IUIOTH[[HHNUGOUU uma\>a~naunfumua saugu
Sparkllng Tea?d a\mnaanuuumunauawmwunsnsmuuaulna
nwauwawmmds fiauazANUAaIEan wmusaumaouunuaua
lWE)IHnﬂﬂS\)nﬂfUHUUUUU'ITU[WU\)[[F]OUFIS Kg umU\)saﬂn\)mwwmumuamaDa1
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Hand-Drawn Line
[Mlustration

* UEUDUA:AUIPNNINAIBEULUUIUMWR LWL
Vintage Engraving Style)

* YoolasuusseIMAdougn MIRUSSYAETQ
Craft ua: Authentic

* TRA21w3dn3lu “gasdoan”
AdAuM Iuimnsaoouuvs/vuumsn

ﬂ"lW‘VI 9 FegNLUIAANITENLUURATN
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duanuuasiimuiselaluauien
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FEAUUTEWARAZSEAUUINYR TngAuTnilofumineuuazeAnsiNeItos FaIeasnen1ssuuusud “Assam Tea of Mae

Hang” waztUnmanmlndlinunans amvdadunmunelalasenis sadl

1. 97U ASEAN CAFE 2025 (450 ASEAN Café Show 2025)
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ToanduluwaiiilaTud 9 luwa uneun (BITEC)

NN 2-5 faAY 2568
INAY: USEN NIU DUMBINTA 9119 (Gavin Intertrade Co., Ltd.

A01UNINU: LuwmA U19un (BITEC)

91U ASEAN CAFE 2025 %38 ASEAN Café Show 2025 unuuans@ufszauwiunmfdmsugsian

ATUNAT AN 19 Fedalundddunulngfanvesginpdmsugusenaunisgsianiun-v1 wwnes leansy

a

gunsalfuAl uazduAuinnssumMueImTwazAIeIRy NUNTIVTINEYSENaUNS 1ngIRa g miieingau

9
ANEAATDITNT HTevey wargaulaainislulsemalagsseimadnuaun
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o
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1A59715 lngtaniy Sparkling Tea AMNYIDHAULNRIT TILIALAUAIUTATIR AUNDU LATLONANWALANIZA)

q

LY o v o a

Ya3IngAUILUNUN wenAINUSEiNGRANAUIUUDY 9 LU YIDAFU Y1UTLITATN LasHAnSUANToUYIT

guyulanaunluln 1 wasli 2 va9lAsens

aelunu diihiunmiinewasynsinalinnuauladnuneeeduntewuegesieiiies lnsany
. = Vs [ | [ a (% calal a A Y % I v v oA 1
Sparkling Tea @algsudwainlundnduniilsavfanty vivaly Lazanansoudstuiudumlunain
sgauniileula wenanil guszneumvanesedlduansauaulageuaudeyaiiiuiiuiediunseuung

AR N135UT0ININTEIU wazAnanmlun1svensinaansuas ieiansanausiuiiodnidvdlusuing
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[ v 1

nseenysassldunelvgusulaseusnginsugulan wwildunaiaesesniy weldusenaunisusuls
a o v v a X =2 < = v = ' 1 v v
Wi Snualvinssiuaaiauingadu sudutunilunmsaiaasetielnl 9 dugussneunislugaaivnssuniun-
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21 YARUTUA “Assam Tea of Mae Hang” tun3dnluieninaunniusgstniau

Y
v gado w Y 1 14 1
HAaWSNEIAYIINNIILVITINIU ToA

iunsSusiusunveagurulunanseauUssmaLar sEAUinIa

o lasuilawdnidednainduilanasaitethluldimuans
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M9L9159191U ASEAN Café Show 2025 Fallufmdndaitendndundadusimdaduuimsliingaainseiu
ana waziludrunieiviligusuiudnenimaewmuesdunsiannndadusiedssaidosneldunfn BCE

(Building Community Enterprise)

AW 10 eenyMUsEIANUSsITU ASEAN CAFE 2025 (38 ASEAN Café Show 2025)

amil 11 wanSaiduluuvesyruismdsiiglua ASEAN CAFE 2025 (130 ASEAN Café Show 2025)
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Tea and Coffee Institute
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Innovation for Promoting and Developing Assam Tea Processing
to Standards of Mae Hang Organic Agricultural Community Enterprise

[GUTTTEM

élmalimn'hlm dvkiadovsiy
(avagluwagnetuukondyuun)
Project Location: Mae Hang Village,

Wiang Pa Pao District, Chiang Rai Province
(Located within Khun Chae National Park)

Wurwnugnundadu fokua 943 1S
s~uun)1ugvmns.auu1n.w 1,000-1,200 was
Assam tea cultivation area: 943 rai (=151 hectares)
Elevation: 1,000-1,200 meters above sea level

16w sy hulunaniking

Livelihood: Tea farming, harvesting fresh tea leaves for sale
Usunuwanaalunaa 2,800 Alansu/d

Annual fresh tea leaf production: 2,800 kilograms/year

wavw: nasgiu GAP | waofiuri: Lasgiu 2v.
Standards: GAT Certified | Standards: Thai FDA Certified
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Tea and Coffee institute

Innovation for Promoting
and Developing Assam Tea Processing to Meet Standards
of the Mae Hang Organic Agricultural Community Enterprise

Py LORORI LH#E - FR|, A —D—UEREXII1=F 71
DEORRLHNULICONL PR~V 3/

Mae Hang Village, Wiang Pa Pao District,
Chiang Rai Province
(Located within Khun Chae National Park)

77z I AR IAEBAF XSS A

B A PUNNAIE =D~
(2w 3 x—EanMA)

7
N
\

s
S
ety

2.

[UECTEa )

waen

Assam tea cultivation area: 943 rai (+151 hectares)
Elevation: 1,000-1,200 meters above sea level

Annual fresh tea leaf production: 2,800 kilograms/year
Livelihaod: harvesting fresh tea leaves for sale

Farm Standards: GAP Certified

Product Standard: Thai FDA Certified
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Communities Living With The Forest,
Growing Tea To Create Sustainable Livelihoods
ACRAE\GUORLA T, HFRTREEFLHEL

(Tea Plantation Management) (Product Development) (Marketing

PEETRESE ) PRIY (MEHR) & Commercialization)
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Result:Tes plantations certifed with GAP T following products have been certified Resul: roducts ready for commercial markets
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