o v Va V. v i v .V V. v it v Vg
PR oo Py Pt T
(AP 0

Y

—a—

nulonianisividgainavoJlssniniAlol

ISLAMIC ART

”&l/ \v&l
X &

X X X
O ChdY

O ¢
w ”‘ X A A X
, lv&l’ NIT Y lv&l-&“-v «n
QKX KX KXEKX KX KX %>

Iv‘Al




dsziauuligud

o A1szarAngIaztuyIuNAl Islamic Art

e Voyaniimamsiazuszoinsmamsyaau
* Malnyaau mainlan

e lomanisivagainavol Islamic Art

o Islamic Art AussAdrdlonavoiniAl




KIN “UudHnNssu’”’ KU1EDJ
ADIUARMAS1IASSA + 2JAADUS + misldUs:Hlasunaziwuyam
“mad= nduidu udknssuy

KN “nswegaunadoynyr” K1onI nsSwaaunanAulnvauaiuuue
“mad=" nuauidu nswaaumidoyoyn



KN “lasyIniasiiassaA’’ IJuMsisAUAAasS1IassSAUUTIUVDIDIAAIUS
nsweaumadoyny naznsAnu33udn15ouluIAUSBUUSSS
v'\‘7u11uanUs-5ﬁmams‘mse‘r:Jaumws”vaJﬁJnu maAlulagnazudmnnssu
|wa'tzsiumswwu1ssm niswamauAna:usnisiusuynuuinu
UJHS‘IJUHFHIWUI/IUIFTSU‘-m?MSE)ﬂnJﬂ1VI1JHJﬂU
“frad="’ nUJ|Uuaauwu3Mamrymnmsn|wuuamaJmJ|ﬁsu1m

KN “Soft Power” UanswavoJAdIUaS1IassA NodyIwWUNazas1JiAsyInineg
“mMad=na=>ruusssu”’ nidu Soft Power naiAyluuoundIsunu



AaUzdaaiu

AauzDaalu iWumad:=ninavumeisinudAnvolmauldaalu aiwisnItmunaoanitdu 2 Jszinu

1. AaUnssudaaluviwamaun 2. Aaunssu3aawIWoInTIndIU
|'flumsas”1JassﬁV=u|V'\';au:JaSS|a§rg IdunisasiiassAnazus=nu
nazszannimaouws:W10uIT UUV1OVDJIASDII5bi1IM

Aau:z3aaduasiiassAvumelsinudAn AIWIBD Naz3buusssSUVDIMAUI3aalu AUATUAUNISKANIAY]
vawmuidoulvitmauirnsua Tenn nisoasuaunazass :v'\'i'aUaJr'iumsasﬁngmsw
dmsasiiassAnusnnuaamAal=3ubuondnuni naztiasinAal:3aaunwsuarelulan diwali
nad:awusssuva.mma~numnwauwawlvmu:wusssuaaa1LnummdunaU~aaa1uuuamwaw
fmﬂwwmbvnmmuua~m1:uumuuuanmmeauvauﬂuunuuanamry



World Population Percentages World Population

Thailand (2017)
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World Muslim Population Map
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Muslim Population 2015

Mislim Population 2060

% of Country

% of World's

% of Country

% of World's

Cou ntry Muslim Population Population Muslim Cou ntry Muslim Population population Muslim
Population Population
1 Indonesia 219,960,000 87.10 12.60 | 1 India 333,090,000 19.40 11.10
2 India 194,810,000 14.90 11.10 | 2 Pakistan 283,650,000 96.50 9.50
3 Pakistan 184,000,000 96.40 1050 | 3 Nigeria 283,160,000 60.50 9.50
4 | Bangladesh 144,020,000 90.60 820 | 4 Indonesia 253,450,000 86.10 8.50
5 Nigeria 90,020,000 50.00 5.10 | 5 | Bangladesh 181,800,000 91.90 6.10
6| Eqypt 83,870,000 | 95.10 480 | 6 Eqypt 124,380,000 | 96.60 420
7 Iran 77,650,000 99.50 440 | 7 Iraq 94,000,000 99.30 3.10
8 Turkey 75,460,000 98.00 430 8 Turkey 88,410,000 97.90 3.00
9 Algeria 37,210,000 97.90 210 | 9 Iran 82,980,000 99.70 2.80
10 Iraq 36,220,000 99.00 2.10 | 10 [ Afghanistan 81,870,000 99.70 2.70
Sub Total 1,143,220,000 65.20 Sub Total 1,806,790,000 60.50
Subtotal for rest of world 609,420,000 34.80 pbtotal for rest of wor 1,180,600,000 39.50

World Total 1,752,640,000 100]  World Total 2,987,390,000 100
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$4,922

Represented by $2 trillion of consumer spending by 1.9 billion
Muslims across six real-economy sectors (2021 est.)

$3.6 trillion of Islamic Finance Assets (2021 est.)
7.8%bo year on year growth (21-2020)

state-of-the-global-islamic-economy-report-2022




Top 15 Global Islamic Economy Indicator Score

+
ISLAMIC FINANCE @7@ HALAL FOOD oL P L

TRAVEL

1 Malaysia 1 Malaysia 1 Malaysia

2 Saudi Arabia 2 Indonesia 2 Singapore

3 Bahrain 3 Turkey 3 Turkey

4 Kuwait 4 Russia 4 Bahrain

5 United Arab Emirates 5 United Arab Emirates 5 United Arab Emirates

6 Indonesia 6 Kazakhstan 6 Tunisia

7 Iran 7 Singapore 7 Saudi Arabia

8 Oman 8 Saudi Arabia 8 Kuwait

9 Qatar 9 South Africa 9 Kazakhstan

10 Jordan 10 Australia 10 Morocco

MODEST FASHION PHARMA AND MEDIA AND
COSMETICS RECREATION

1 United Arab Emirates 1 Singapore 1 Malaysia

2 Turkey 2 Malaysia 2 Singapore

3 Indonesia 3 Netherlands 3 United Arab Emirates

4 China 4 Belgium 4 China

5 Spain 5 France 5 Turkey

6 Italy 6 Egypt 6 United Kingdom

7 Singapore 7 Turkey 7 Netherlands

8 France 8 United Arab Emirates 8 Belgium

9 Malaysia 9 Indonesia 9 Germany

10 Germany 10 United Kingdom 10 United States

state-of-the-global-islamic-economy-report-2022




Represented by $1.27 trillion of spending by 1.9 billion Muslims on food &

beverage (2021 est.)

$200 billion

of food and beverage imports
by OIC* countries
(2020)

° Top 5 halal food consumer markets (2021)

3 Top 5 countries exporting to OIC (2020)
The thickness of the lines is proportional to the value of the
country’s exports

Indonesia
Bangladesh $146.7 billion
Egypt $125.1 billion

$120.1 biltion Pakistan ‘

$87.7 billion

Nigeria
$86.2 billion

4. Russia
$12.7 billion

3.USA
$13.2 billion

5. China
$9.5 billion

2. India_
$15.4 billion

1. Brazil
$16.5 billion

state-of-the-global-islamic-economy-report-2022




Iran
Saudi Arabia $838.3 billion
$826 billion Malaysia

$619.7 billion

Bahrain
Turkey  $102.1 billion

$77.5 billion

(5 Bangladesh
$50.3 billion

ISLAMIC

J
Represented by $3.6 trillion in Islamic finance assets globally (2021 est.) ° 0 c

Kuwait Qatar UAE Indonesia
$144.4 billion  $156.4 billion $251 billion $119.5 billion

state-of-the-global-islamic-economy-report-2022




MUSLIM -
FRIENDLY

Saudi Arabia
4.0 million

$945 billion
Global 11%

outbound
travel

Muslim s

Top 5 Muslim travel destination countries
(Muslim travelers, 2020 Inbound est.)

= Top 5 outbound Muslim travel countries
(2021, est. outbound spending)

The thickness of the lines is proportional to the value of the
country’s exports

Turkey
5.7 million

UAE
3.2 million
Iran Malaysia
2.4 million 2.4 million
5. Russia
55 6 billion

4. Kuwait
$7.0 billion 3. Qatar
$

7.8 billion

2. UAE
1 S;llsqul :ﬁmj ’ $10.0 billion

Represented by $102 billion of spending by 1.9 billion
Muslims in outbound travel (2021 est.)

state-of-the-global-islamic-economy-report-2022
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FASHION

$27 billion

of clothing imports
by OIC* countries
(2020)

Top 5 clothing Muslim consumer markets
(2021)

= Top 5 exporting countries to OIC (2020)

The thickness of the lines is proportional to the value of the
country’s exports

Represented by $295 billion of spending by 1.9 billion
Muslims on clothing (2021 est.)

Iran
Turkey $50.7 billion
$36.2 billion Pakistan
Saudi Arabia $23 billion
Egy pt 521 6 billion
$18.7 billion
4. Ttaly
Sl 2 billion 3, Turkey 1. China

$2.2 billion D) $13.5 billion

m 5. Vietnam
$1.1 billion

2. India
W $3.0 billion

state-of-the-global-islamic-economy-report-2022




S9 1 Iimion Saudi Arabia

$9 biltion
ALL FIGURES Algeria
INUSDOLLARS $3.8 billion
USA
$7.9 billion

Indonesia
$5.4 biltion

. $5.3 bilion
$39 billion %
of pharmaceuticals imports
by OIC* countries 4. Switzerland
(2020)

Top 5 pharmaceuticals Muslim consumer
markets (2021)

I Top 5 exporting countries to OIC (2020)
The thickness of the Bees s proportionad 1o the volue of the
COUNtry'’s expons

FAHAILAL

A\a

P IPHHARMA -

Represented by $100 billion of spending by 1.9 billion Muslims
on pharmaceuticals (2021 est.)

alcEuT
ICALS A

state-of-the-global-islamic-economy-report-2022




HALAL

COSMETICS

Indonesia
$4.7 billion

ALL FIGURES
IN US DOLLARS

$13 billion

of cosmeticsimports by 3.USA
OIC* countries
(2020)

Top 5 cosmetics Muslim consumer
markets (2021)

B3 Top 5 exporting countries to OIC (2020)
The thickness of the lines s proportionad to the vakue of the
Country’s expons

Represented by $70 billion of spending by 1.9 billion
Muslims on cosmetics (2021 est.)

state-of-the-global-islamic-economy-report-2022




327.5 Inll ion

ISL AMIC_ Represented by $231 billion of spending by 1.9
Muslims on media and recreation (2021 est.)
THEMED

MEDIA AND
RECREAT

Indonesia
$22.4 billion

$3.7 trillion
gl obal spend
n media and
ecreation

6%b0 H

Muslim spend -
$13.0 billion 512.0 mu ion

state-of-the-global-islamic-economy-report-2022
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https://www.salika.co/2021/04/1
2/5-halal-products-thailand-go-
world-muslim-market/
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